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Abstract 
  With the development of China's economy, the improvement of people's living 
standards and dietary concepts and structure. the domestic edible oil market is very 
prosperous and the demand increased dramatically. The extraordinary development of 
the Industry often associated with a series of problems. How to solve these problems, 
and promote the healthy development of the edible oil industry, is imperative problem 
in the Theoretical and Practical circles. However, the in-depth study is also relatively 
scarce in the current domestic edible oil industry. This article take the edible oil 
industry in our country as the research object, take the industrial organization theory, 
namely Structure-Conduct-Performance analysis frame as the model, use the method 
which is real diagnosis analysis and the qualitative analysis. Analysis the market 
structure of edible oil industry form concentration of industry，barriers to enter and 
exit, the difference of product. analyze China's enterprises in the edible oil market 
from the price behavior and advertising, mergers and reorganization, brand strategy, 
and other non-price behavior. At the same time, this article analysis the market 
performance from the resource disposition efficiency, the scale structure efficiency, 
technology advanced rate of edible oil industry. And do the empirical research to 
analysis the impact of the market performance from the market structure and market 
conduct. 
 The broad prospects for the development of the edible oil industry attract a large 
number of new enterprises to enter the industry, the industrial scale was also expand 
fast. Along with the constant input of capital, domestic edible oil industry competed 
intensified, making edible oil enterprises in meager profit or the loss. It has been 
significant changes for Edible oil industry market structure, particularly for small 
packing edible oil industry market, the most prominent in the industry is the raise of 
the industrial seller’s centralized rate, the difference degree in the brand also enhanced, 
the industrial enter barrier has become more and more high. In the market conduct, 
the price competition is very intense in China's Edible oil industry in recent years, 













Industry mergers and restructuring activities is very widespread. At the same time, the 
resource disposition efficiency of entire industry was gradually dropping; the scale 
structure efficiency enhanced stably; technology advanced rate always fluctuated with 
upward trend. on the impact of performance from the market structure and market 
conduct, the scale of variables in the industry as a whole has a greater impact on the 
profitability, between the density of cost of sales and industry margins were positively 
correlated. Therefore, market structure, market conduct are has a great influence on 
the market performance. At last, this article analysis the influence which was made by 
the change of market structure and conduct in edible oil industry, and proposed the 
policy and advise to enhance the market performance of edible oil industry in our 
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为 2232 亿元，是 1998 年 3 倍多。预计近几年全国年人均食用油消费量将以 3%
的速度增长，目前我国食用油的人均消费量在 10 公斤不到，但是在发达国家人
均食用植物油年消费在 40 公斤左右。可见，中国食用植物油市场发展前景广阔。 
由于市场需求旺盛，尽管中国是世界第二大食用植物油生产国，但是目前我
国的食用植物油产量尚不能满足国内消费需求。中国市场对国际市场的依赖程度
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